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Rob Alexanders

27 Secrets To Crafting AKickass High-Converting

Landing Page

Insider Strategies That The Worlds Top Web Marketing Firms

DONT WANT YOU TO KNOW

Brought to you by:
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Introduction

Firstly, thanks for buying this report. No, really

Just like a shopkeeper, any Internet Marketer that wants to
build a lasting business

MUST look after customers and appreciate them. So thank you

Lets get into it: Everything we do in business should be geared
around sales.

From our emails having sales or promo links in our signature
blocks to everyday

written & verbal interaction with customers, it should all
be (carefully) geared

towards selling.

So much of what we read on product or service websites today
causes a BLAH

e!ect in the minds of prospects. What a waste! Think of what
your customer

wants, AND then answer the questions that are in their head.
Thats it! Thats

all you need to do at a basic level to sell to someone online
and get orders.

This report will give you bare-bones insights into what the
worlds top web

marketing firms are doing to increase conversion rates on sales
& landing

pages for their clients.

The sort of advice that Fortune 500 companies pay tens of
thousands of dollars to get.

(That youve just gotten for $13.50).

Applying even one of these secrets could dramatically increase
your conversion

rates.
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If you sell $15 items and you go from selling one per day to two
per day, youve

already paid for this report (and will have an extra $435 in
sales at the end of the

month that you didnt have before).

So use and apply as many of these secrets as you possibly can in
the next 7 days

and (if you dont mind), please post your comments on the WSO
itself, as thats

the best thankyou that any shopkeeper could have

You bought this $27 report for $13.50, so each quality idea
youre getting is just

$0.50c each. Pretty good considering the thousands that big
corporates pay!

About The Author

Rob Alexander has been internet marketing

since 2009 and is a professional copywriter by

day, specialising in landing pages and salespages.

In his previous Day Job, he sold over $45

Million worth of high-end data communications contracts (in just
six years) to

government, corporate and wholesale clients in Brisbane,
Australia.

Hes married, a father of two and is passionate about climate
change, adventure,

ultralight hiking (see his Flipboard Magazine) and the latest in
technology products.

PS: If you ever want to contact me, just drop me an email at

[email protected] Id love to hear from you.
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PLEASE NOTE: Im Australian. Yes a man from the land
downunder.

We use a combination of British and American English (as well as
some of our own) where some

words use s instead of z, like Capitalised instead of
Capitalized'.

And we spell Color' as Colour.

My American (MS Word) wordprocessor said its ok. Just wanted to
apologise (ha, theres one!)

in advance.
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1. Be Concise: The Half-The-Words Principle

Using too many words to say something that could be said in half
the time

with half the words will convert better than any other means
(other than a

killer headline). Put simply: if you can use half the number of
words, use

half the number of words.

Action: Review your copy to see if some sentences are too long,
too hard

to read or are simply doubling up on something already said.
Slash and

burn!

2. Dont Future Pace Your Content

If someone has searched for you on Google / Bing / Yahoo or has
clicked on

an ad that clearly states what its for and why to click it, then
dont waste

time selling them on something that they are already looking
for. It will

either tick them o!, frustrate them because they cant get to the
juicy stu!

fast enough (or both). Either way, youll lose the sale.

Action: Check out your copy to see if youre selling someone
again on how

awesome it would be to have that new product. They already want
it, ok?

3. Research, Research, Research

Key point here. And one of the most important BEFORE you start
writing

your sales copy. Fortune 500 companies research their market
until they

are blue in the face before they try to sell anything. You
should too. Just
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like spending months writing an ebook no one wants, do your
research first

so you know what people actually want (and would value paying
for).

Action: Get into the forums, email your list, run a prize
survey. Get

answers. They might just surprise you!

4. Headlines Need To Say This

Lets be REALLY CLEAR: Your headline needs to catch the
prospects

interest, break their concentration and say what your product /
o!er is or

does. A paid Google / Bing ad will be wasted faster than a
hard-drive crash

after a lightning storm if you dont clearly catch the readers
attention AND

confirm for him/her that theyve landed on the right website!

Action: If your headline doesnt sound like Heres 5 Good Reasons
Why

Your Website Headline Sucks, then maybe it might need some
work.

5. Is Your Value Proposition Actually Valuable?

If your value proposition isnt attractive, watertight and in
simple, clear

terms. Rewrite it. Now. This ebook conceptualises the
collaborative forces of

electronic automation for revenue focussed WSO users is damn
confusing and

not clear on the value. This ebook shows how using the internet
to make

WSO sales, pays you more money is clear

Action: Are your main value statements so clear that a six year
old can

understand them? If not, rewrite them. Even the most jargon
jammed

lawyer will appreciate them and be many more times likely to
buy.
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6. The Magic Number Of Headline Words

Eight. Dont ask me why. Well, ok, research has shown that 8
words is the

magic number but between five and nine words are ok / ideal. The
Guardian

in the UK have found that eight word headlines convert 21%
better than

any other number!

IF however you are catering to a market that doesnt know you and
has

stumbled upon your website / o!er, then more words will create
more

comfort (and reduce clickfear).

It depends on your likely audience. So unless youve come up with
some

ridiculously magical headline that literally causes heart
palpitations and

glues a prospects eyes to the screen then you really need to
keep your

headlines short and powerful. Preferably eight words!

Action: Its pretty simple. Keeping point #4 above in mind, hack
and re-

hack your headline until youve at least got it down to the magic
number

range of five to nine words. Or eight on the dot.

7. Which Headline Words Kickass The Most

So many people will tell you that you need to have the word
Discover in

your headline. Yes, that actually is a powerful (if not
overused) word but

whats actually important is the first three words and the last
three

words of your headline.
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This is because visually, we tend to skim the middle ones,
looking for the

punchy stu! that were after to confirm the page were on has what
we

wanted.

Action: See what words youve got starting and finishing your
headline and

play with appealing words to start it o!and value words to
finish.

Attraction > Confirmation.

8. What Your Headline HAS To Have

Ok, it doesnt have to have this but its in your best interest:
Numbers. Its

been proven that headlines with numbers in them (and preferably
ODD

numbers) convert at least 15 20% better than headlines without.
Weve

all seen the online articles with Seven secret ways to reduce
belly fat and

clicked on them out of curiosity

The numbers convey value and they also subtly convey a promise
too. The

odd number generates instant curiosity. Combined, theyll boost
your click-

throughs in a big way.

Action: How could you repurpose your content or sales letter to
have its

focus instead be on Five things or Seven things etc? or could
you pull

Seven bullet points from your sales copy that you could then use
in your

title? You must deliver on this though. If they only get three
or they cant

easily find / see Seven as promised, youll lose the sale.
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9. Expand And Capture Use Subheads To Your Advantage

Subheadlines are ridiculously powerful. If youre putting up
sales copy

under a headline with no subheadline, you may as well just
cancel your

hosting and slunk back to your day job Subheadlines continue the
brain-

snap that the headline should have caused your prospect AND it
should

also confirm for them that this sales page / landing page is the
page theyre

looking for. If its boring, drifts away from the headline or you
dont have

one, youll be throwing away huge numbers of prospects right
there and

then.

Action: Get a subheadline written that carries on the
momentum

generated by your headline AND confirms for your prospect that
theyre

onto a good thing.

10. Hype, Hype And Snake Oil Salesmen

The royal king of Nigeria has personally asked me to contact you
with an

urgent matter of importance in protecting the sovereign wealth
of the

kingdom

Please, for goodness sake please, dont sound like a scammer in
your sales

letters. WAAAY too often sales letters sound like complete and
utter BS,

with wild claims and way-too-easy promises of riches, fast
results and

incredible success.

Action: If you had to stand in front of a court judge and
explain every

single claim on your website (or be sent to prison), would you
be able to

justify everything? If not, your prospect probably wont believe
you either

so youll just lose them. You know what to do.
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11. Plan First

Its all too easy to just go pounding at the keyboard, putting
together a

landing page without first planning a simple structure.
Successful pages

look like this:

Headline

Subheadline

[Call To Action CTA Button]

Subheadline

Sales copy

Subheadline

Sales Copy

Subheadline

Sales Copy

CTA Headline

[Tell them what to do and what happens next]

[CTA Button]

PSs if necessary.

Once youve written these simple placemarkers down your page,
write each

headline and subheadline next, BEFORE diving in and writing your
copy. You

can use more subheadlines or less than this, but make sure youve
got all

your big bangin headlines first. Then its all too easy to expand
each

section as youve got a plan to follow.
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Action: Start with a blank page in Word etc, copy paste the
above layout

into the page then get writing

12. Selling To Skimmers

79% of people skim-read sales pages and most literature. So make
sure

that your subheadlines above in #11 flow down the page. If they
dont

convey the main values and create a desire to take action at the
bottom

(regardless of the price) then youll have wasted an opportunity
with 8 out

of 10 people who land on your sales page.

Action: When working on your initial plan, ensure that your
subheadlines

firstly drill into the emotions of the prospect, gather momentum
in them

getting angry or frustrated about not having the thing youre
selling,

show them how it can be solved with your product / o!

er then get them totake action.

Thats four subheadlines right there. You can use more but try
not to use

less as you wont get through the psychology properly (and wont
convert

the prospect).

13. Explaining The Subheadline

High converting sales / landing pages are all about flow. They
absolutely

MUST flow, just like a great first date conversation or a
motivational

speech If they dont flow, your prospect will lose interest.
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Use your sales copy sections to expand on the subheadlines and
justify

their existence. If they dont help to carry the conversation
and/or dont

contain info that the subheadline said they would, youll
stu!it.

Action: After writing your copy, have someone else read it to
see that it all

flows. If it doesnt, ask them where they lost interest or where
they got

confused. This feedback could save you $$$s in lost conversions,
right from

the start.

14. Sections Should Stand Up By Themselves

The combined subheadline and sales copy pairings should work
together as

per #13 but they also should be standalone. So write them to be
whole and

complete such that if it was the only section the prospect read
on the

whole sales page, theyd be convinced of the quality of the o!er
just from

that one section alone.

Action: Slice and dice (or rewrite) your sales copy so that it
conveys the

message clearly and convincingly, all on its own with the
subheadline.

15. CTAs Match Your Close With Your Copy

Other than the Headline and Subheadline, this bit is the MOST
IMPORTANT.

Saying Sign Up or Enquire Now isnt the most e!ective way to get
a

conversion / purchase happening. Your CTA button needs to close
the

prospect using similar language to what the sales copy has.

If its a service you talk to customers over the phone about,
then use

something like Yes, Id Like To Know More or if its a product
sale, Yes, I

! #$%& '( )*+,-./0 1-2*3435 (, 67) )-89/: ;.
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Want It Now will do so much better than Buy Now because it
puts

words in the customers head. It also avoids them starting a
buyers

remorse conversation in their head too soon (yes, customers
sometimes

do have remorse thoughts BEFORE buying!).

Action: Look at your closing button and change it (if you can)
to match the

type of action you want them to take so that buying becomes a
smoother

process.

PS: Closing techniques are a dime a dozen and you can look all
over the

warrior forum sales letters to see about 50 di!erent ways to do
this (A

collection of the best closing techniques will be a follow-up
ebook of mine

so keep an eye out for it!).

16. Why Your Signup Form Needs Copy Too

If youve never heard of this concept before, its called
Microcopy.

Microcopy is what the really big firms use on contact form,
submission

form and purchase forms / buttons to sink the boot in and
eliminate any

lingering doubt at the final moment. Examples of this are like
saying Well

ship to you today in size 6 or 8 font just below the purchase
button.

Its that tiny bit of last minute copy to give them comfort that
theyre doing

the right thing. And it converts, really, really, really well
compared to

buttons without.

Action: See what microcopy you could create for your buy /
enquire /

submit button and watch your conversions grow.
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17. Button Colours And Moon Landings

Some people will tell you that the Americans never landed on the
moon

and that it was all staged. Ok, sure and the 20,000+ people and
500

companies that worked on the Apollo program kept a secret for
last 45

years too eh? Button colours are no di!erent.

Despite what people will tell you, button colours dont actually
a!ect

conversion rates. Red and orange sure do stand out and get
attention but

green and blue buttons on certain backgrounds are also visually
appealing

and less threatening. Theres no hard and fast rule.

Action: Lets not worry too much about the colour, lets get your
focus on

how easy it is to see where the button is! If its dark on a dark
background,

youll have far less conversions than you would with a brighter
colour

button. Prospects should never have to find it.

18. Long Or Short?

Sales pages. Weve all seen the ones that go on and on and on and
on and

on. But they will often convert well, as long as they have the
right

information on the page. Big firms are going for the less is
more approach,

which means a much tighter focus on the copy thats used rather
than

creating a massive pile of content to publish because you think
thats

whats needed.

Use as much copy as you need to get the conversion, nothing
more. If you

think that an extra page or so of flu!is really needed, it
isnt.
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Action: Re-read your copy and see if anything doubles up, could
be said

clearer, is long winded or unnecessary and slash and burn
it.

19. Dont Distract, Go For The CTA

A beginners mistake. And one thats all too often seen on the
landing

pages of big companies too that arent investing in the right
advice. If you

are going to spend $5 or $5,000 per day on tra"c, dont waste a
single cent

on a page that has distractions, links or conflicting actions
that you want

them to take. It doesnt matter if you are selling a product or a
service,

dont ever refer to calling nor have your number on the page.
Ever.

A sales / landing page is for one purpose and one purpose only:
to get a

conversion action on or by the end of the page. Thats it. Even
if you want

them to contact you, do it with a contact form. This way youre
controlling

the sales process, you have their opt-in and you have their
contact details.The power is with you. If you just list your number
there, they might write it

down and then contact you later (i.e. forget to contact
you).

Same goes for ANY links on your page. It should NEVER have links
to

anything as its a distraction and a possible loss creator.
People may not go

back to your site after reading what youve sent them to. Or they
could

accidentally close the window. Either way, its bad.

Action: Remove any links, rework copy to accommodate the changes
and

never refer to calling or have your number on the page. You wont
be able

to track conversions and youll likely lose quite a few too, as
theyll see an

out.
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20.Paragraphs & Subheadings

Keep your sales copy to two paragraphs of four lines each. This
has shown

to be very powerful in getting more readership of the words (AND
visually

looks less daunting). Its very common to use 1.5x line spacing
too for an

easy-to-read visual e!ect the same as this report! Modern fonts
like

Seravek Light (this reports font) makes for attractive &
easy reading.

Which is EXACTLY what you want to create.

The Two Paragraph formulasaid, in Sales Letters (Internet
Marketing style),

it can be much more e!ective to go for single lines, with double
line

spacing. Especially so in a flowing conversational type of copy.
So just pick

your audience before formatting in one way or another.

Your sales copy needs to also expand on the subheadline, that
way your

entire page flows from the headline right through to the CTA.
There

should never ever be a disjoint in the page, as it breaks the
concentration

and often causes click-aways.

Action: Does your sales copy match your subheadline? Is it in an
easy

reading font thats appropriate to your style of o!er? And how
many

paragraphs are you squeezing in? Six paragraphs between headings
meansyour likely saying waaay more than needed
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21. Why Would They Not Choose You?

Think about it for a second. Professional sales people carefully
expose

flaws, issues, weaknesses or points of concern in an upfront
manner when

working with a prospect. The reason why is simple: if YOU bring
up the

faults, youre (A) being upfront which is a sign of goodwill and
that youre

not being shady and (B), because youve said it and not the
prospect, it

greatly loses the potential power that a prospect would have if
they raised

it first.

Examples of this in sales copy is like saying: Look, this
program is going to

take some work for you to make $1M next month, but if youre
absolutely

committed to that goal, then I know thats not an issue for you.
It brings up

the doubt AND at the same time addresses the fact that your
product isnt

going to work without work from them too. Then smoothes it over
using

simple psychology.

Action: Very, very carefully consider some copy that addresses
concerns

that you feel need addressing to get the conversion. Be careful
about doing

this as done wrong, itll lose you sales. Done right and it
should greatly

improve them if youve otherwise got an elephant in the room to
address.

22. Set The Expectations Right

This one is sooo often overlooked. Marketers put Sign Up Now on
a

button at the bottom and nothing else after it! Whats wrong with
that?

Well jump into the customers mind for a second: theyre thinking
well if I

do this, what happens next? Hmm, maybe they might sell my
email
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address or take two days to send the ebook to me. Maybe Ill
leave it for

now instead.

Conversion LOST.

Action: If you provide the ebook to the customer straight away,
say so just

before or just after the button (preferably in the Microcopy we
talked about

it #16). That way they answer the lingering doubt and order! If
its a form

submission for you to contact them about your service, say when
and how

youll contact them! Its really simple stu!but is really
important.

23. EXCLAMATION MARKS!!!!!!!!!!!!!!!!!!!!!!

OMG!!!!!!! YOU HAVE TO BUY IT NOW!!!!!!!!! ACT FAST!!!!

See how annoying this is? Sure, every now and then you need to
highlight a

point by using capitals or exclamation marks (or both) but use
themsparingly. No one likes to be shouted at, and being
psychologically bashed

with capitals, bold and exclamation marks is sooo 2008.

Action: I challenge you use one (1) exclamation mark on your
whole sales

page. And no full capitals unless its a heading or you
absolutely have to. I

bet you cant do it.

24. How To Use CAPITALS In Your Headlines.

Many of the best converting sales pages in the world use
Headlines and

Subheadlines that utilize Title Case, which is where the first
letter of every

word is Capitalized. Just like every #Point in this report and
my sales page

for this report, they all use Title Case.
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Words stand out without being too much for the reader to read.
Lower

case for all letters in a headline subliminally tells the reader
that this line

isnt important. Whilst all capitals looks ridiculous, boisterous
and is

actually harder to read (i.e. glossy eyes and they click
away.)

Action: Check all of your Headlines and Subheadlines including
button

text and Make Sure Its All In Title Case.

25. Communicate Value Before Price

It goes without saying (but Im going to say it anyway) that you
need to

convey & clearly communicate the value of an item before
mentioning

price. Too many sites put the price right at the top or without
having

conveyed the value of the item first so that its already
justified in the

prospects mind.

If your landing page is literally 20 words and one foolscap page
long,

o!ering a service for $7 thats your targeted prospect knows is
normally

$750 then sure, put the $7 special up top in big letters and a
huge close

button with punchy conversion copy. Youll get probably a 50% or
more

conversion rate.

If thats not you, sell the solution youre o!ering properly first
so that even

if it is a $7 pricetag, that the prospect is convinced its worth
getting.

Action: Remove any reference to pricing until its actually time
to do it.
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26. The Golden Rule Of Copywriting For Landing Pages

Answer The Questions In Their Head This may seem like a
no-brainer

comment but its oh so important. All too often, the reason that
landing

pages are poorly converting is because the people who wrote them
didnt

take the time to think of what frames of mind, doubts and
desires their

prospects would have, and address them.

No matter how cheap your o!er is, if you havent covered a key
issue that

the prospect wanted to find an answer to so they could make up
their mind

about buying your product, they wont buy it.

Action: Get a notepad and pen, smash out every single possible
doubt or

point of contention a prospect could have to buying your product
/ solution

and then work these into your copy so that theyre covered. That
way when

its time for the buy button, theyre keen and ready.

27. Test, Test, Testy, Test.

Testing is crucial. Imagine how much extra money you could make
if you

changed one word in your headline that then caused a 20%
increase inconversions? A lot?

Its not unusual for a change of headline to convert 50% more. If
youre

selling 6 x $10 items a day, youve just increased your annual
income by

$30 per day or $10,950.
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Action: Testing is easy (and an addictively fun thing to get
into). Take the

time to write just three di!erent headlines, duplicate your
pages so that

youve essentially got three pages the same (but each with
di!erent

headings) and then monitor the success of them over the course
of a few

days or a week. Then go with the winner and then try to beat it
with

something better.

Seriously, take the time to test. Youll soon start getting very
excited about

the possibilities.

Recommended Resources

The following are seven incredible productsthat are my preferred
Internet

Marketing picks

Theyve each got their place in your arsenal, its up to you to
add them!

PS: Go #2 (its a $97 product thats now $37!)

1. Google Sniper exploit the internets greatest loophole

2. Sales Funnel Mastery Course - the guide to boosting profits
with ease!

3. Niche Product Classroom- create successful products in
powerful niches!

4. Kindle Money Mastery- the amazing how to guide to a billion
dollar

opportunity

5. Paid Social Media Jobs- need cash NOW? Get lined up with
cutting edge

Social Media work TODAY

6. FB Influence- master and control your Facebook destiny. This
is the BEST.

7. Contest Burner- wow, what a CRACKING WAY to get more fans
and

subscribers!
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